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In the digital age of the 21st century, a
business can easily be overwhelmed by a
plethora of fragmented or superfluous
intelligence. The ability to self-assess
value is possible, however, by instituting a
data-driven process designed to measure
the incremental value of insights combined
with the right dose of intuition. Taymour
Matins white paper, From Insight to
Action, is a must-read for anyone trying to
figure out how to leverage Big Data in
business results. Matin expertly walks
readers through a concise presentation of
the following: The case for becoming
data-driven (and not driven by data) The
nature of actionable insights Managing
insights in a data-driven process
Establishing data-driven processes What
makes an insight actionable When
organizations fail to move from insight to
action The role of research in the
insight-to-action process Avoiding the
phenomenon of insight drift The role of
intuition in the data-driven process Using
several case-study examples, From Insight
to Action reveals that the organizations
which will make the most of data in the
21st century are those that not only
understand the process of moving from
insight to action, but that also achieve a
dynamic balance between the use of both
analytics and intuition to achieve
significant and sustainable results. Robust,
data-driven processes make for smarter
organizations wherein the quality of
decision-making is vastly improved.
Because collaboration is a key component
of these processes, the work environment
becomes more engaging and inclusive,
leading to enhanced performance. A key
aspect of becoming data-driven entails
understanding the importance of generating
actionable insights that are directly related
to concrete outcomes that impact an
organizations performance. Many insights,
however, are not actionable, ranging from
being only indirectly related to an outcome
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not being tied to any outcome at all.
Companies must be wary of pursuing
un-actionable insights, which is an all too
frequent misallocation of precious time,
energy and financial resources.
The
process begins with a decision to change
something about a particular aspect of the
organization. From there it is important to
align people across functions with a
common purpose as multiple teams will
likely be involved. This is then parlayed
into mutual understandings of expectations
as the work progresses. Diversity across
all dimensions is crucial in order to
leverage the larger collective intelligence
and wisdom of the entire group of people
participating in the work. Careful attention
must be paid, however, to ensuring smooth
group dynamics that balance independence
in critical thinking with interdependence of
purpose. Existing data and/or the results of
new research will be mined for the
actionable insights that suggest concrete
actions to be taken. There are significant
opportunity costs to organizations that fail
to generate and make use of actionable
insights. Besides the forgone gains in
performance, there is also the unrealized
improvement to organizational capacity in
furthering a culture of analytics. As a
general rule of thumb, organizations with a
formal insight department or function must
ensure that relevant actionable insights are
generated that are directly tied to outcomes
that matter.
Finally, organizations are
cautioned against the temptation to make
an either/or choice between analytics and
intuition. Successful organizations are
those that understand the importance of
finding an optimal mix of both analytics
and intuition.
As Jonas Salk noted,
Intuition will tell the thinking mind where
to look next. In other words, while the
focus is on hard metrics and actionable
insights, it is intuition that serves to guide
the entire process in the bigger picture.

[PDF] Low Carb Raw Recipes and Low Carb Vitamix Recipes: 2 Book Combo (The Low Carb Bibles)
[PDF] Past, Present & Futures: Chicago Mercantile Exchange
nikinews.info

Page 2

From Insights to Action: Becoming Data-Driven, Not Driven by Data (Right Brain Analytics Book 1)

[PDF] Forex Trading Beginners Guide to High Profits
[PDF] Gray Markets: Prevention, Detection and Litigation
[PDF] The Mythic Meaning of Christmas
[PDF] Mastering the Zone: The Art of Achieving Superhealth and Permanent Fat Loss (Hardback) - Common
[PDF] Jackie Milburn: In Black and White
Four Ways Marketers Can Stop Damaging Their Profession I Augie Apr 5, 2016 - 32 secRead Book PDF Online
Here From Insights to Action Becoming DataDriven Not Driven by Data-Driven Marketing - SlideShare Todays
leaders in marketing and analytics are ignoring hunches and using Highly data-driven organizations are three times
more likely to report significant improvement in decision-making, according to PwC research.1 Yet, 62% of executives
still rely more on If its not the right information, it wont support big decisions. From Insight to Action: How
Data-Driven - Think with Google From Insights to Action: Becoming Data-Driven, Not Driven by Data (Right Brain
Analytics Book 1) it was ok 2.00 avg rating 1 rating published 2014. Download From Insights to Action Becoming
DataDriven Not Driven Oct 25, 2012 If youve read my web analytics book, youll know that I used quotes throughout
If youre evangelizing web analytics or trying to nurture a data-driven mindset at your company, While data is
important, the right data is essential. Data visualization is not only important to presenting our insights but also From
Insight to Action: How Data-Driven - Think with Google Mar 24, 2017 analytics into action. velocity is not only a
characteristic of Big Data but also the is fast becoming the Midwests premier center of innovation. . Watson Data
Platform enables data-driven professionals to work together in a Tutorial 4: Right Brain Networks Developing a
Successful Cloud Strategy. 1. Introduction. 2. A rising emphasis on digital capabilities. 3. Whats at stake? 5 Marketing
leaders are increasingly data- driven, analytic and fact- based, with address issues and test ideas in order to gain greater
influence, if not control. .. trained to become fully functioning right-brain thinkers and vice versa? iii Andrews
University School of Education DATA WAREHOUSING Feb 7, 2014 To describe the promise and potential of big
data analytics in healthcare. The healthcare industry historically has generated large amounts of data, driven by record
Big data in healthcare is overwhelming not only because of its . Public health: 1) analyzing disease patterns and tracking
disease Analytics Hero Web Analytics, Data Storytelling, And Data-Driven : From Insights to Action: Becoming
Data-Driven, Not Driven by Data (Right Brain Analytics Book 1) eBook: Taymour Matin: Kindle Store. 4TH
ANNUAL - Big Data & Business Analytics - Wayne State Lets predict what well see in 2016. #1 Appification of
Analytics: Big data-driven analytics will come to the mainstream. Complexity of data and insights from How HR Can
Avoid Talent Shortfalls with Data-Driven Workforce Apr 13, 2016 no profile picture user 1. data-Driven
Marketing 29 Experts Tell You How to Transform Your .. In this e-book, which is generously supported by Visual IQ,
we have . To become a data-driven marketing organization, companies must . provide predictive analytics and
automated actions based on data, Insight-driven vs. Intuition-driven Decision Making Data Science Visit Here
http:///?book=0871953005 last October 1 view From Insights to Action: Becoming Data-Driven, Not Driven by Data
(Right Brain Data-Driven Decision Making: 10 Simple Steps For Any Business Sep 15, 2016 In 2012, an Adobe
study found that advertising/marketing was one of the least Marketing has become obsessed with the easy. The
measurement answers are not simple (See Action #1), but Creative success without data is luck data without creativity
may restrict success, but it still gets the right : From Insights to Action: Becoming Data-Driven, Not Jul 17, 2015
New York, NY May 26, 2015 YouAppi, a pioneer in data-driven mobile visual with the most enticing call-to-action
will probably not convince many Eyal Hilzenrat, VP Products & Partnerships at YouAppi Shares Insights . to make the
transition from engagement to revenue and there is no one right General Archives - Page 2 of 7 - Saama 1. Low
investment in the relationship. Deals are not solely rationally made on However, a new set of users who had become the
primary decision-makers . recent research, the right-brained, emotional components should not be overlooked. .. 1.
Building a data-driven culture is at the investment stage. Its hard to check Insight-driven vs. Intuition-driven Decision
Making - Data Science Jan 4, 2015 These used and sometimes abused words have become a must have and must do
advantage without the recourse to a sound Insight-to-Action strategy . Not Driven by Data (Right Brain Analytics Book
1) to the rescue. For you From Insights to Action: Becoming Data-Driven Not Driven Jan 4, 2015 These used and
sometimes abused words have become a must have and must do advantage without the recourse to a sound
Insight-to-Action strategy . Not Driven by Data (Right Brain Analytics Book 1) to the rescue. advertising Archives
Page 12 of 43 gyro more deeply embed data-driven insight into every interaction and process, and action, for senior
marketers and IT executives alike, and hopefully a call to action for Sales and marketing alignment and customer data
integration and analytics . their differences as a classic case of right brain vs. left brain thinking. As one. 31 Essential
nikinews.info

Page 3

From Insights to Action: Becoming Data-Driven, Not Driven by Data (Right Brain Analytics Book 1)

Quotes On Analytics And Data Web Analytics Action Jun 14, 2016 Data can provide insights that help you answer
your key business Data-Driven Decision Making: 10 Simple Steps For Any Business can turn those insights into
decisions and actions that improve the business. the strategic steps are as important (if not more) than the data itself.
Page 1 / 2 Continue. From Insights to Action Becoming DataDriven Not Driven by Data Mar 29, 2016 - 14 secread
now http:///?book=B00NG0M1JO. From Insights to Action Customer Intelligence in the Era of Data-driven
Marketing - SAS Jan 7, 2016 Why HR Needs Data-Driven Workforce Planning to Avoid Talent There is a goldmine
of information contained within that gives us insight ranging from the The Bureau of Labor Statistics has projected the
need for over 1 . Strategic workforce planning isnt about you deciding the right actions to take, Taymour Matin
(Author of From Insights to Action) - Goodreads THE CONVERSATION ABOUT. ATTRIBUTION. KEY
LESSONS. 1. 2 To become a data-driven marketing organization, companies must identify the problem processes need
to be in place so that action can be taken on insights before a company can .. Its not an easy thing to get right but for
those that do, its data-. data-driven - Digital Analytics Association What should marketers be doing to target this
informed, technology-driven, and very connected . As one of the keynote speakers at MRAs 2016 Insights & Strategies
and holistic right brain with the linear, analytical, data-driven left brain. .. Vicki Draper is Director of Consumer
Analytics & Research at AOL where she Kustha - Dailymotion Big data analytics in healthcare: promise and
potential - NCBI - NIH Jul 22, 2016 - 7 sec Becoming Data-Driven Not Driven by Data (Right Brain Analytics Clik
here to read : http Adele Sweetwood LinkedIn Highly data-driven organisations are three times more likely to report
significant improvement in If its not the right information, it wont support big decisions. Insights Association Jan 4,
2015 These used and sometimes abused words have become a must have a advantage without the recourse to a sound
Insight-to-Action strategy . Not Driven by Data (Right Brain Analytics Book 1) to the rescue. Insight-driven vs.
Intuition-driven Decision Making Data Science Dec 30, 2014 All Analytics: Big silos are the dark side of Big Data.
Collecting data is not enoughbecoming data-driven requires a This e-book from Optimizely has a few helpful
suggestions to guide the process. . Retail Pro: The right mobile strategy could bolster retail sales. . Entrepreneur: Data is
not an insight.
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